





1987 INDEX 


TO ARTICLES IN PROGRESSIVE GROCER 





Compiled by Shirley Palmer, Progressive Grocer Research Librarian 





Month 


ADVERTISING & PROMOTION 


Teamwork pays off 

The real cost of trade 
promotion 

Give shoppers a break 


An idea whose time has come? 
Taste -++ virtue = winning food 


label formula 

A crooked aisle 

From frequent shoppers to 
frequent flyers 

Watch out weight watchers 

Manufacturer relations 

Store sampling 

Some things better left 
unchanged (Waldbaum’s, 
A&P) 

A mountain of oranges 


A new dimension in marketing 


Hold your horses 

Coupons make a stand 

Tent sale props imag* 

Manufacturers must redesign 
sales forces 

Merchandising in the ’80s 

Advertising: A balancing act 

Ahead of the games 

Continuities 

Couponing: Store managers’ 
viewpoint 

Penny wise 

Credit where it’s due 
(president’s citation. . .) 

A special (Olympics) kind of 
service 

Aisle warfare 

In-store merchandising 

Campaign that heats up sales 

Grocer helps himself 
(demonstrations) 


January 


January 
February 
February 


February 
February 


April, Part II 
April, Part I 

April, Part II 
May 


May 
May 
May 
June 
June 
June 


June 
June 
June 
July 
August 


August 
September, Part I 


September, Part I 
September, Part I 
September, Part I 
September, Part I 
October 


November 


107-116 


178 
9 


10, 19 
19 
26-28 
31-39 
132 


110-112 


Double coupons under fire 


Month 
December 


Page 
9-10 





BAKERY 

Jamail’s bakery has a French 
accent 

Lunds quality control 


March 
November 


F10-F16 
F1-F14 





BEVERAGES 
The big world of beverages* 


April, Part I 


77-92 





BRANDS 
Wakefern offers free private 
label items 


November 





COMBINATION STORES 

New York, New York 
(Hannaford) 

Randall’s combos: Changing 
with the times 

Bruno’s grandest grand 
opening 

The right combination for 
Price Chopper 


February 
February 
August 


October 


18 


45-50 





COMPETITION 
Competition 


April, Part II 


27-30 





COMPUTERS 
The future is now 
A friendly CAD 


A payback measured in months 


Disappearing deli lines 

A new dimension in marketing 

Shaw’s integrates store 
functions 

Home-grown software 

Gromer: An independent 
innovator 


January 
February 
April, Part I 
May 

May 


September, Part I 
October 


November 


40-44 
63-68 
107-110 
20 
133-136 


43-46 
95-98 


73-74 





CONSUMERS 

Price is nice, but time is prime 
Consumers 

Operations 


January 
. April, Part II 
April, Part II 


47-52 
40-45 
19-26 








* = Advertising supplements F = Foodservice section 





116 


PROGRESSIVE GROCER @ JANUARY 1988 














1987 INDEX 


TO ARTICLES IN PROGRESSIVE GROCER 





Compiled by Shirley Palmer, Progressive Grocer Research Librarian 





Month 


ADVERTISING & PROMOTION 


Teamwork pays off 

The real cost of trade 
promotion 

Give shoppers a break 


An idea whose time has come? 
Taste -++ virtue = winning food 


label formula 

A crooked aisle 

From frequent shoppers to 
frequent flyers 

Watch out weight watchers 

Manufacturer relations 

Store sampling 

Some things better left 
unchanged (Waldbaum’s, 
A&P) 

A mountain of oranges 


A new dimension in marketing 


Hold your horses 

Coupons make a stand 

Tent sale props imag* 

Manufacturers must redesign 
sales forces 

Merchandising in the ’80s 

Advertising: A balancing act 

Ahead of the games 

Continuities 

Couponing: Store managers’ 
viewpoint 

Penny wise 

Credit where it’s due 
(president’s citation. . .) 

A special (Olympics) kind of 
service 

Aisle warfare 

In-store merchandising 

Campaign that heats up sales 

Grocer helps himself 
(demonstrations) 


January 


January 
February 
February 


February 
February 


April, Part II 
April, Part I 

April, Part II 
May 


May 
May 
May 
June 
June 
June 


June 
June 
June 
July 
August 


August 
September, Part I 


September, Part I 
September, Part I 
September, Part I 
September, Part I 
October 


November 


107-116 


178 
9 


10, 19 
19 
26-28 
31-39 
132 


110-112 


Double coupons under fire 


Month 
December 


Page 
9-10 





BAKERY 

Jamail’s bakery has a French 
accent 

Lunds quality control 


March 
November 


F10-F16 
F1-F14 





BEVERAGES 
The big world of beverages* 


April, Part I 


77-92 





BRANDS 
Wakefern offers free private 
label items 


November 





COMBINATION STORES 

New York, New York 
(Hannaford) 

Randall’s combos: Changing 
with the times 

Bruno’s grandest grand 
opening 

The right combination for 
Price Chopper 


February 
February 
August 


October 


18 


45-50 





COMPETITION 
Competition 


April, Part II 


27-30 





COMPUTERS 
The future is now 
A friendly CAD 


A payback measured in months 


Disappearing deli lines 

A new dimension in marketing 

Shaw’s integrates store 
functions 

Home-grown software 

Gromer: An independent 
innovator 


January 
February 
April, Part I 
May 

May 


September, Part I 
October 


November 


40-44 
63-68 
107-110 
20 
133-136 


43-46 
95-98 


73-74 





CONSUMERS 

Price is nice, but time is prime 
Consumers 

Operations 


January 
. April, Part II 
April, Part II 


47-52 
40-45 
19-26 








* = Advertising supplements F = Foodservice section 
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1937 INDEX 





Month 
Focus groups: What’s in them 


Page 


Minilabs* 


Month 
November 





for supermarkets? (Stew 

Leonard’s) June 103-106 
Lifestyle marketing September, PartI 26-27 
1987 guide to product usage September, PartI 85-212 


CONVENIENCE STORES 
The convenience factor 


COOKIES AND CRACKERS 
Everybody craves cookies and 
crackers* 


CORPORATE PROFILES 
Shaw’s five-year outlook 
101 years new (White Rose 
Food) February 41-50 
Oshawa’s Al Graham (Canada) April, Part I 97-98 
Stater Bros.’ Jack Brown May 109-112 
Alfred M. Lewis: Ready to roll May 179-184 
Nick D’ Agostino September, PartI 65-66 us, too 
The new Safeway November 21-38 | Making the rounds with Rick 
A grocery list of moneymakers December 11-12 Johns June 
COSTS Harding’s travels many GM 
Trying to hold the line 23-28 roads July 179-188 
Costs and prices 1987 GM/HBA sales manual August 20-104 
New look for checkout fixtures September, Part] 214-217 
DAIRY-DELI 


Streamlining non-foods in the 
Deli clerk turned chef January 12 superstore 
Farm Fresh goes all out January F1-F7 URME 
Profile of the deli shopper May F16-F23 ro York 3 aia: Vou 
Newest Dillons is a service (Bildne ‘) 

showcase : ; June F1-F23 | How Andronica’s excels in 

Service with a smile (Gelson’s) September, Part] Fi-F14 Letiele Ma 
Deli characteristics September, Part II 22 y y 


. International marketplace* May G1-Gi6 
Lunds quality control November FI-FI4 | No raspberries for Blueberries’ May 173-176 
DEMOGRAPHICS 


GOVERNMENT REGULATIONS AND RELATIONS 
Testing in L.A. (Market Now, it’s the Democrats’ turn January 
Metrics Inc.) February 14 | Another regulation, another 
For the record April, Part II 46-50 form 
DESIGN (see also Store of the Month) Hannaford’s kingmaker (Larry 
Design of the times May 63-68 Nash) — April, Part I 
A capital idea May 
DIET FOODS Pressure builds for tax hike © May 
Watch out weight watchers 


A legislative headache August 
DIRECT PRODUCT PROFIT Florida levy: A taxing issue September, Part I 
Pricing: An important role for 


A tempest in the food stamp 
DPP July 


teapot October 
DPP: Buzz phrase or buzz saw August No forms, no job December 
DISASTERS GROCERY INDUSTRY TRENDS 
Shake, rattle and snow 


1987: Another view January 
THE ECONOMY 


Outlook 1987 January 
When the going gets tough (in Back—and forward—to basics March 93-106 
farm country) 


54th annual report April, Part II 1-52 
EQUIPMENT 


Retail operations: the new 
basics 

The tools of the trade May 

FMI ’87: A golden celebration May 


1987 Nielsen review 
FILM PROCESSING 


FOOD MARKETING INSTITUTE 
FMI 1987: Zimmy’s baby 
turns 50 May 


FOOD STAMPS 
A tempest in the food stamp 
teapot October 


FRONT END (see also Scanning) 
A mixed bag (paper versus 
plastic) June 
Look Ma, no wire! November 


GENERAL MERCHANDISE 

Non-foods adds to Rainbow’s 
pot of gold 

Minyard puts automotive on 
the fast track 

Pinney Food Center: Toys are 








December 44-51 








September, PartI 69-74 








January 55-56 


January 83-90 
April, Part I 123-134 
May 195-196 


117-122 





January 
April, Part II 31-36 





December 185-195 





February 12 


F1-F14 








March 








April, Part I 147 








November 





February 





September, PartI 56-62 
September, Part II 1-32 





HEALTH & BEAUTY AIDS 
Family planning centers* 





119-122 











April, Part I 
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1937 INDEX 


Month Page Month 

Hair care* May 215-219 | MERGERS & ACQUISITIONS 
HBA ‘event’ (promotions) May 237-240 | A hurdle removed February 
Oral hygiene* July 39-40 | A good deal is hard to find July 
1987 GM/HBA sales manual August 20-104 Industry consolidation August 
HBA information September, PartIl 23-24 Under new management (Farm 
Skin care* October 111-112 Fresh and Giant Open Air) | October 
Expanded cosmetics October 113-122 | Getting trim: the ABCs of 
In-store pharmacy (Gerland’s, LBOs 

Houston) November 93-102 
Towne-Olier report December 196 | MICROWAVES 


Microwaveables* September, Part I 
HEALTH AND NUTRITION NEW PRODUCTS 
Low and behold January 9-10 New item special report, Part! November 
Today’s naturals* May 191-193 


New item special report, 
HOME DELIVERY Part II 


Does your store fit the home PACKAGING 


delivery profile? October 103-108 | Food packaging: A strategy for 
INDEPENDENTS success March 





November 














December 








Outstanding independents: 345 The proof is in the package* July 

winners March 29-86 
MANUFACTURER-RETAILER RELATIONS a 

: : Era of the worker March 
Manufacturer relations April, Part II 37-39 ; : 
Outstanding chain store 

managers April, Part I 

Employee turnover April, Part II 











MARKETS 
Niche marketing: Can 


manufacturers cut it? February College grads make the grade May 165-169,198 
Across rivers, into jungles April, Part I The kid shift takes over May 187-188 
Oshawa’s Al Graham (Canada) April, Part I Incentive to succeed May 201-202 
For the record April, Part Il Help wanted. . . still October 10 
A price-less plan (Columbus, Attracting—and holding—teen 


Ohio) May workers October 30 
The St. Louis black and blues June Operational basics: The labor 


Greetings from central Florida August factor October 73-76 
Price Chopper: Striking back AIDS December 41-43 


(New York state) October The basics of leadership December 150-156 
The right combination for 


Price Chopper October PRICES & PRICING 
Big leaguers beyond the Big Costs and prices ‘a April, Part II 31-36 
Apple Ocadtian Price study (17 cities) September, Part I 9-10 
The new Safeway November PRODUCE 
— Adventures in tropical paradise February 35-39 
MEAT & FISH Promotions that go the extra 


mile June 83-86 
(seafood)* January 71-82 | East meets West October 79-84 
Kroger. . .with precooked 


meats April, Part I 10 ype eager — 
The charge of the light brigade April, Part I 101-104 pees ary NAWGA) 36 Ma 
Ideas you can sink your teeth : : 
into August 151-156 | PUBLICATIONS 
Something fishy going on September, Part I 24 | Variety spices the life of 
Has red meat met its match?* October 87-92 magazines, books March 
Stores go hog wild for pork SALES (by category) 
products December 169-172 | 1987 supermarket sales manual July 


MERCHANDISING SCANNING (see also Computers) 
Summer sales sizzle* February 53-60 — | Scanners: Changing the power 
Expioring new frontiers June 21-56 base May 11-13 


Holiday merchandising* August 131-140 | Scanning update September, Part II 28 
118 











Retailers catch the wave 
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1987 INDEX 

















Month Page 

SECURITY 
It has got to stop May 18 
SERVICE (& SERVICE DEPARTMENTS) 
Gift certificates ‘nat mean 

business January 10 
The crusade against hunger 

expands (FICAH) January 10-12 
Charity begins at the checkout January 103 
Added attractions February 20-30 
New faces of FICAH March 10,19 
Remove the barriers for 

disabled shoppers May 205 
Everyone’s a winner in 

Marsh’s charity promo May 250 
Good to the last drop (blood 

drive) August 9 
Travel: A route to one-stop 

shopping August 141-148 
Cashing in on trash October 23 
The crusade continues 

(FICAH) December 10 
Service centers December 159-164 
SITE SELECTION 
Creative site planning November 16-18 
The network approach to site 

selection November 16-19 
SPACE ALLOCATION 
Space allocation September, PartII 8-12 
STORE FORMATS 
Growing apart, coming 

together January 33-37 
Vons’ Pavilions: Going for the 

kill March 110-115 
Competition April, Part II 27-30 
What’s luck got to do with it? 

(Porricelli’s Food Mart, Cos 

Cob, Conn.) May 105-106 
An Okie from Muskogee does 

OK May 152-158 
Wal-Mart goes on its own June 9 
Wal-Mart on the move August 9 
Price Chopper October 35-50 
Cub comes to Dayton December 10-11 
STORE OF THE MONTH 
Why did the Higdons cross the 

road? (Lebanon, Ky.) January 63-70 
The modern day general store 

(Dick’s Supermarket, Prairie 

du Chien, Wis.) February 81-88 
Ail that glitters is not upscale 

(Super Duper, Buffalo, 

N.Y.) April, Part I 112-117 
Randall’s: On the expansion 

trail (Houston, Texas) May 206-212 
A breed apart (Tyra’s Country 

Store, Plymouth, Minn.) June 108-114 








A new West Side story (A&P’s 
Food Emporium, New 
York City) 

Oshawa’s Food City: Upscale, 
trendy and kosher 
(Thornhill, Ontario) 

Waiting for a community to 
grow up (Minyard, Cedar 
Hill, Texas) 

P&C turns up the juice in 
Syracuse (N.Y.) 

United Grocers makes a good 
connection (Food 
Connection, Eugene, Ore.) 

A landmark improvement 
(Scott’s, Fort Wayne, Ind.) 


Month Page 


July 30-38 


August 158-168 


September, PartI 77-84 


October 56-66 


November 82-90 


December 174-182 





VIDEO RENTALS 
Running the video race* 


May 115-131 





WHOLESALERS 

101 years new (White Rose 
Food Corp.) 

Alfred M. Lewis: Ready to roll 

Co-ops’ delicate balance 


41-50 
179-184 
45-52 


February 
May 
November 





APPENDIX I 

See these regular features: 

Commentary 

Firing line 

Food industry forum 

Foodservice/supermarkets 
(bi-monthly) 

GM/HBA (Inside non-foods, 
New items, Ads that sell) 

Grocers and government 

Meat talk 

Merchandising the store 

New items/equipment/ideas 

Produce talk 

Seasonal best sellers 





APPENDIX II 

* Advertising supplements: 

Retailers catch the wave 
(seafood) 

Summer sales sizzle 

The big world of beverages 

Family planning centers 

Running the video race 

Today’s naturals 

Hair care 

Oral hygiene 

The proof is in the package 

Holiday merchandising 

Microwaveables 

Everybody loves cookies and 
crackers 

Has red meat met its match? 

Skin care 

Minilabs 


71-82 
53-60 
77-92 
119-122 
115-131 
191-193 
215-219 
39-40 
172-177 
131-140 
53-54 


January 
February 
April, Part I 
April, Part I 
May 

May 

May 

July 

July 

August 
September, Part I 


September, PartI 6-74 


October 252 
October 111-112 
November 79-80 
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